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ABSTRACT

This study aimed to identify the role of digital influencer marketing in building brand
value across its various dimensions: brand awareness, brand image, consumer loyalty,
and perceived quality. It also aimed to measure the impact of influencer marketing on
overall brand value. The study was based on the main hypothesis that there is a
statistically significant relationship between digital influencer marketing and building
brand value in its various dimensions.

The study employed a descriptive-analytical approach and used a questionnaire as the
primary data collection tool. The questionnaire was distributed to a sample of
consumers who follow influencers on social media, and 119 responses were collected.
The data were analyzed using appropriate statistical methods, including descriptive
statistics, reliability testing using Cronbach's alpha coefficient and Pearson's
correlation coefficient, and linear regression analysis, to test the study's hypotheses.
The study results revealed a strong, statistically significant positive relationship
between digital influencer marketing and overall brand value. The findings also
demonstrated a significant impact of influencer marketing across all dimensions of
brand value, contributing to increased brand awareness, improved brand image,
enhanced consumer loyalty, and a higher perceived quality among consumers.

Based on these findings, the study recommends that organizations adopt well-
considered influencer marketing strategies, focusing on selecting credible influencers
who align with brand values. It also emphasizes the importance of regularly
measuring the impact of influencer campaigns to maximize brand value and achieve a
sustainable competitive advantage.

Keywords: Digital Marketing, Influencer Marketing, Brand Value, Brand Awareness,
Consumer Loyalty.
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